DOCDMENT BESDHS 



ED 203 BflB 

•^n7ZE~ — 

. . = . . .. 

POB- DftTB 
. NOT! 



DlSCBIPTOfiS 
IDINTIFIEHS 
ABSTRftCT 



IS 009 377 



' Johaeon, Mark ^ ■li-'' ' ' '--^ 

Apr BO ' ' " . 

27p,i Paper pressnjb^d at the Annual GDnTOntlpn of the 
National Assoeiation BrDadcastars (April ,T9b6) p 

MF01 /FC02 PLas Postage, ^ j . * ^ . ■ 

♦ Content Analysis t *DiTOlestires Feedbacki *Letters 
(Gorrespondenae) % *Publie Televialoiii *Radio ; 

♦ Federal Colnmtonlpatlons Coffimisslon 

^ Thip paper presfents the results of a study dona on 

all public access f il^Sr whlah consist of all the letters if ritten to 
each of the six television stations and 21 radio stations in the 
Hou^oUp Texas, market area* A ' Gontent an alysi s approach using 19 
3a t^or i:es~o^f in f or¥airi^ir~if a s enplo^ysav The re^lta ar a ^pporte d by~ 
six tables presentincr overall results, stations/f ormatSp pcograffls 
named/content types, comment .class/T? stations, comment class V? 
controlled by content, and posit ive/necjatlve. The results indicate 
that the malority of all letters were po'sltive* ocganized letter 
writing campaigns in evidence were positive in nature, complaints 
about sek and violence' were few, and apparently the greatest concCTn 
to viewers is the cancellation, rescheduling,' or Rre-amption of / 
popular programs* Fifteen references are listed* CbHC} \ 



* leprodudtio^t supplied by IDRS are the best ,t hat can tie made * 
.*. ; ' from the original document. * ^ * 
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- - -The 'Federal ' Gonrnunicatians Coiranission , created, by regulatdon 
a'storahouse of audianca feedback to commercial and noncommarcia 
broadcast facilities:, the public access file* LicensieeS are 
required to solicit oh at least a bi'rweekly basis ^ public/ 
oonmient^ whicTi unless otherwise requested will be made avaj/lable 
for public inspection during the station 'a normal business^j 
hours. There is no requirement to do anything with this m'ateria^ 
other than maintain it^ although it is a fairly corranon p:pactice 
for broadcasters^to respond^ tp^-letterSi^^^^B^^ 

however^ th'a-tt many stations maintain a/ty^e of form\ letter which 
ban be personalized as a method of handling their mail volume. 

/Broadcasters generally try to ignpre the fxle and keep its 
existance and the important^right pi access to it from becoming ■ 
too widely known. / While\it is" true that stations must state 
that the file is "available' for public' insp^ction"^ research 
Indicates that formally/ worded, advisories aa^e frequently ignored 
or misunderstood. "Available for public imspection" iPi neither^ 
a clear nor enthusiastic Invitation and there is understandabSyv 
no encouragement to make it so* The public access file has; not 
become anything like a "letters to the editor" page for /.-^.v ' 

• :^ ■ \ - - - \ , V ^/ • • ^ - ' \ ' \ . .v-:^. ' 

broadcast media. ^ ^ . , ^ ' r ^ ; ./ ^ ^ ' 

\ To some extent I despite ^ the impediments^ ^ cqniaderable ' 
literature is 'available coricerhi letter writers -pr^r'media 
contactors"; but our knowledge is. chieily. limited to their 



demographics I * determinations *of their unrepresentativeness 



and char aeterizations of letter writers a^^^^ * >Ui = . : / ; 

. • cranks S ' critics ^ a/id complainers." . ' Such findings "^do riot : \ " 

•" ■ ■■' ' ■ ^ 1 ^y-^-:^ ■ : : ; "ao; 

encourage the notion that thara is a value to broadcasters ibi^; 
the public or regulators^ to be aware of the 'cohtent of the letters 
which they are required- to solicit arid maintain. In gene^ 
the existing body of literatura can be characterised as iaaterial 
; defeneiye in. nature # 'to be -used by thos 6 seeking reasons tb^ 
rignore or tefute the contents of public; access files J 



- However , l_even^in^regards__ to . demographic-^considerations 

and value judgment characterizations ^ the rfesearch is - 
contradictdry. ; MoGuire arid Lerdy- developed a coniihed direct 



mail ahd 



telephone methodology which can .be empioyed in surveying 



and ,00nt acting media contactors but they do not offer reasons 

as tp why you would want this capability^ , -In another study 

they cpfi eluded that media contactors are usually unrepresentative 



of the g 
m 



Ijener^al audience* .Othet resiarch findings are similari : ^ 

• ^ B - ' ' / \ . : ■ ^ . ■ ] 

media contactors are generally older, are ganarally younger , v 

- - 10 / ^ 11 

iave a high level of education ^ have a low level of education* 

\ ' j" . 12 ^ ■:: - / : : 13 

hav9 a sense of duty/want to tight wrong, or are lonely V 
isolated \and/or alienated cranks. ' . 

With t^e excej^tion of one. ^tudy concerned with a single / i 

month's maiU to NBC anchorman John ChancellorV the research done 

\ ' • ^16 • /-^^^^ " ' . 

on media cori{|actors shares the conmton attribute of essentially 

ignoring the content of the* letters. This, is a serious^ ... ; 

shortcoiiiing* Even if w6 accept as an established fact that 

media contactors Are unrepresentative of the general audience 



are tenubus , there are jcompeiling reasoiis for broiidaast'.^ « - - 

rfesear'chers to.mpjce a^^serious analysis of tbe public vaqeess " 
files, - " ' « . ~ ^ ^ . - » 

^ong theae reasons are: "1, %THey ^ist- /Delivered to the 
Broadcasters Sopr are literally hundreds of '.co^nments and- reactions 



to the- licen^ees^ programming and practtffea''J ^The" media/ 

cpntactor -may-bfe -^f^^ inf ormal-^- if - not -fonn^l'o;einion- leader 

, (Reqognigedfv community leaders would no^ dcSub't- have other aVeniies ^ 
:-:©f aocees '^to station personnel) , 3. The i/file is op^n to public 
a^ney^ection f showld not the broadcaater krtdW-w%t^ he is. 'inviting ^ 
the, public, -to dnspect? A close inspecti^on Df 'a file is most 



Jkkely to bs/ done iy a potential' challfehger^or competitar 
than anyone else. " 4i If "we adcept the ;c^ridept ' that' some media ' 
contaGtors are motivated by a sense of - idty to Iright a wrong 
it is shortsighted to. dondl^fe that ttfe ^croiwttents in the letter /are 
not being stated %ls^whfere^,"' V 5 . A meaSute of the' Intensity ^ . if' 
not extent, of feeling, qan be obtained. V^6. ^ Mailmaps of co\ffirage . 
and- impact areas can be developed. fTh>l% would probably' be -of ' 
greater .to radiQ-than television broadoa'aters)* 7.. Predicated on 
the^ unrep^resentati.vehess of the m#dia / contactor , must a comment / 
s^ggesti6n^ or criticism'^be a 'masa, Opinion* to be. 6t interest and 
value? 8* ^he' assumptioji, in face tff the lack of content ^ , 

■ i ■ V . : t ' ■' iJ • ■ ' • ' ...... 

research I that media contactors are .oomplainers ' is a ■ dangerous 
generality, li-kely tp ^pcourage potential^ challfenge^s and critics 



. i--^:L-.;_ ,..J.-„ j. . 

€0 be the fiist' to. become knowledgeable about the public files ~ 

automatically placing the broadcaster in .a "possibiy undesetved ' 

and certitinly undesirea^ The ' 

. opportunity for deregulation is -currently quite reall Every 

: • - , . ■ ■ ^ < " . 

source of public .conunent should be examined for its' potential 

^. • ■ • ' ■ I • '■ ■ , '- 

^amp^ct, pro or con, on this vital isteue. * 

All of these stated reasons for a content approach €0 public 

agce ds f iles are directly or indirectly related f-n ^-hg f act-that ^ 

they exist and we eK3^t in an overall state of • ignorance concerning 
, .^them. ThmxB exists -in every station a potential wealth of * ' 
.informatxon^ For the reasons stated abov^e^ the study of -^meflia 
contactors must move from simplistic analysis of demographics 
and value Judgments as to the motivation apd psychtological make-up 
of the/letter wri'ter/ to a more systematized apprpachj^ codifying^^ ' 
and analysing tlie data base. ' ' V . ^ " , , 

PROJECT mp METHODOLOGY / 

* ^Thi3 study is a content analysis approach^ to the nature of 
public acdess files. The data base consists o^ ^ all. the l^tterji^^^^^^ 
contained in the'!\public access files of Houston ariea ai^nseesj . " 
both commerciai arid- nphcQ The six television stations 

;in the . Houston Market and .21 radio stations were studied; \ , 
Logistical considerations; ppiecluded ius^ all of the radip stations.,* 
The radio, station group ihcluded prop^^ . 
of am mnd fm, conTOeteiai ^^■ noncommercial and the V-arious formats. 
Every letter at eacW of the selected •stations dated from B/1/77 ' ' 



"'was s^nalyzVd", employing a ^evaluation tdbr c3evel6pea'~ 
for this project. /-* . ' { ■ ■ ' 

- Nineteen . categories, r-of * information were gathered: station^ 
date,^ whether the le-tter was .signed-^ 'whether the letter was typed 
• or writtlen ^ to whomv. was^ the ie^ . addressed whfere applicable £ 
^hom was the r#ply;^nter Sid theMetter writer suggest that the 
conmients w6uiaf°^lsa=ybe'^^^^^^ if yes^ '- where?/ what , 

^ypa of program ^ was menti oned (network ^ . loc al o r Syndicated) y \ ^ 

= • . ' ■ ' ' ^ ' - ' ^ ' ■ - ■ ■ " -~» • 

the name of the progriLmy if a coranerciaJ. was^ mentioned i was . it 
national or local (spots were, treated a^ ^ational^ only those \ 
' gepgraphically tied to the ' Houston area were deemedv ' local;' ) > 
a miscellaneous'' cat'egory for letters not dealing with a program. ^ 
or conmiercial or Station practice, whether the overali tone of 
the letter was positive or negative did the letter me^ntion a^ / 
specif ic person and f ipally ^ a brief description of the messag^* ' 



The teason^ for many of the categories is sel£^explanatO;ry> 
.however> for some elaboration in order* "To whbm" the latter 
was addressed was usefl^^as i ififeasure, of public awareness pf 
station structure and personnel^ "From whom" the rel^ly^^^^:^^ 
would aid in determining how stations handled: public tobnment and 
provided data for a correlation test employing<"To whojfe" and 
*"Prom*;whom" information* The; "Bef erencejj^at^ allowed for 
a determinatlDn of the f reguehcy pf -^midia contactors sending thei 
cc^timents ;,in. copy or, substance, tP- another source* The^"pniere" 
oategory is the destination.^^6^ thpse who indicated that they were 
making their opinion heard elsewhere. The "Where" data was coded 



for three values' only: the FCC, a souree inside the station, ' 
or a sourqa outsids of the stktion.^ Tha -'Ind"/ "(individual) 
category wa^ employed tfo obtain. a measure of to what extent 
a personality - either real or a characterization — evoked a 
responsei. The field workers were trained in the use, of the codin 
form and then tested to astablieh their ability to accurately 
and consistently employ it. Tbe^ completed forms/were alP coded 

^ for_data_procassing by^the prinplpkl- investigator— to insure— 
uniformity and consistency/ * Tabulatiqai cross tabulation and ^ 

, -correlation -were used as the tools ^f ah^lysis . 

RESULT S • . J v. ; . • • ' 

; Overall results are presented in TABLE : - - Tatal- N was 32^9", 

of which 70 • 2% .were letters ^directed to "televisidJrl^. stations ' " 
.and 29,8%t^'^^radio stationp/ v^|* 3f of ^ ' V. 

sign^d tl^r comments; 411 of 'th^ letters were; typed aftd 59%' 
^hand wri^tten. The plurality oS letters/were address inV ; 

a^^"Deap Sir" or ^"Tb Whom it m^ concerii" *'format:^ plurality 

of res^nsfes came from a clerical employee* "There was ^som^ 

oonsistehcy between who the letter was : addres^a^d-to. and from ^ 
^hom the : response was sent. Virtually / alS letter^* received a 

reply . In only 5.1 of the letters (If-157) was therte 6n indication 

that the conunents would also or had also feeen sent elsewhere. 

. . ^ - ^. ^ .. ... . _ 

26% of the ^eferreJ* letters were sent to the FCC , 52% to^f 
another source'' inside the station and 22% to a source outside 
of the , station. Only 13*7% of the letters mentioned a specific 



Television ' 70.2%. 
-ftadiQ , ■ 29.8* 



OVERALL RESULTS 
N= 3299 



Signed 
Unsigned 



93.3% 



/ 



: Addregsed To: 

■ , ■ ■ ■ ■ • r ■ ■ i 

,..'"Dtfar Sir" ' 
." General Manager 
""News Director 
Coram. Rel.' Dir» 
Brog. Dir./V.P 
Other . 



37.5% 
10.0% 
6.8% 
4.0%' 
13.0% 
28.4% 



Response'. From ; 

elerical Staff 
. General Manager 

News Director ■ 
, Conun. Rel ." ■'Dir . 

Prog. DiC'./V.P, 

Other' 



46.1% 
9. '5% 

. 9.1% 
.1% 

19.6% 
5.7% 



■Con€ents Referred Elsewhere . yes 5.0% 
' ' „. no 95.0% 



Of Those Referred (n^l57) 



.FCC ^ • . . , 261 
Inside Station 521* 
Outside Stationr 22%- 



General, Content 'Categories ; 

liodal ^agograms 36. 0% 

Network Programs 30^4% . 

Syndicated 27 . 8% ^ 

-Local Commercial 1.8% 

Nat ' l^Coirnnercial - . 1:. 4% ' 

Other. V V /3i6% 



.ERIC 



•9 ; ■ 



. individuals a'hd t^^ was .in all cases , a v 'real V not ^\ . ' ; : 

a .role being played." Finally ^. 'TABtE '^I provides; a .general ^indioatibn \ 
content/ with networjc' prog ranii° and syndicated . programs being 
most likely to p*riv©ka a respo^nse. ■ Howdver ^ as TMLiS III shows^i. . , 
it is diffeiqult' to discuss' specific p^ogramsf* in any meaningful / 
a6hse^ as with' few ^exceptioiisi there Was no clustering by . ^ 
specaf:Lc program. ^ - . , . , . - . 



-TABLE-H— provides -a-breakdown- by -teieviSion^stat£pn , -am , f m 



or ara/fm.radio^and rradio.. fbrmatsv Here i^t must be noted, that = 



.certain unusual events soccured during the time frame under' siudy 
y and these events had a strong efi^ect on the natura and number : . 
V of letters received by certain stations. Channel 2, KPRC ,^ 
J televisionV NBG affiliation^ Channel IIV kHOU television^ CBS' , 
^affildmtion-and K,RL^-FM AOR format , ^ felt the effect of these 
eve;itl, MetromemLa; purchased" Channel 2^^ KRIV television and 
moved its ."Merv Channel 26, this ^ 

restilted in^a considerable number of letters of complHint conqernin.^ 
V TO / event which 'Channel 2' had no control; ove»l Channel ^ll^ *CBS 




«u£f ered , f rom the network pre-^ertpted the ojp«teng day of the 1978^ 
^ NPL fd^ the ^ corona Pope John Paul 3&. /^ The linpact of this 

h everit. on Chajjael'^ 11 Was magnified by the. fact that the pre--empted 

game; Wa^; the; ,debtit of ^ NFL star' Earl. Campbell ^pf the Houston , . 

Oiieys^* Additionally / a very popular soap opera "Lbve of Life" 

^erided, i,ts vrun arid^ viewers' made their* #omplafihts k^iown to the . 
' station, p|:naj:ly KRLY^FM was ^conducting an. "Mtateur JJour". " 



le contest^lif forded listeners the opportunity to be' a 'disc jockey 



1ERIC_: 



:iof Total 



1©I TV.Total' 




a includes Mervi Srif fin 

b includes N^L- pre^i^ and Love o£ Lift 

c. .Includes/ KM^Y , ' . ' 

d am/fm files ate iniistinguiihab'le 

a am/fm station 

£ ■""includes anv'fm coinbinatioh ' 



iof Radio Total 



24.3 

62.8 
12.8 



%of RaddoTjotal- 





le - 


75 


' 2.0 


: . 7.6 


HINORITX" 


■ ;w;2..^ V • 


53 


; 1.6 


5.3 






■ 20 


•.•.6 " ■ 


2.0 


f OS 40 , ' 




99 ' 


3.0 


: • 10. 0 


mm/tMjt 




-187 


■, '■■5.6/ ■ " ■ 


■ ■IS.O 


DISCCI 




' 85 


-2.5.' 


. 8,6 






'19 


, .B • ' 


• . 1.9 


W^ - ;. ' ) ''r^ 




' 333 


10,6, . 


33.9 


NONCOMM ' 




78 




7.9 


CHRiSTIAM 




,■ ^1' ' 






PROG, : V ■ 


t' ^■•■i" 




r .9 


3.2 


Notes; 




■•■■";.'/■'■ 
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for. one hour i To qualify fp^ coripideration^ one had to' write ^ ; ; 

to the. station and t a 14 why they should be chosen ^ This ^ / 

accounted £or all the vlettfers in the RRLY file and nearly ' - : ; " 
^ one*- third of ^ the radio .total •v -^ At. yarious points in the '/^ 

pra&entation o£-the data> adjustment was made and noted for V ^ ,f 
. thissey events * In all casae they have a tendency to distort the ^ 
.outcome^ For the television stations the events were entirely . • 

beyond their control, while , in' the instance of KRLYr, the contest 

had disproportienate influence on. the^^ri of V ' 

radio coiments. 'v . ^ 

' ^ - ■ ^ \. ■ ^ ' A. ' ■ : V -. ^ V- / ■. ■ 

Even when the appropriate; adjustments 'are/ made 4h the television ' 

data/ Channeis 2 and 11 still have: far /higfher tptals than . < 

Channel 13^ ^BC and the oth©^ televi stations.. When the ^ 

• /■ Z^-^^- ■ ■ ■ ..." '^^ '-^ ■ - = 

KHLY adjustment is it^dev fm has sUightly mora. /total letters ' / . 

than the am stations* The format- which racelvfid, the most /a^^^ for 

■ ■ . \ ■ ' . ^ ■ = ' ^ ' [ , . / ^ ' ^ . . ■ ^ ' ■ 

KR3^^/ was ''^ews/talk" the 3 vstatidiis using; that format are all 

am. The ain/fln dual licensees maintained one g^inglei integrated , " 

fileV in which it ^genaraily could not be noted to which " licansa 

the commenal were directed* . v . , . v 



TABLE III pr©<?^ides a breakdown first by broaa program content* V 
categories and then a list of specific programs which elicited 
Efficient letter^ to be, treated individua^y % In gener^lr it : • 
is difficult to single out a particular type of content or 
specific programs, which are most likely to have viewers respond to. 
It is of particular note that I at least on the station level , 
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. • ; ■ \ TABLE III ' ■ . ••■ • '■' 

, '. ■. . ■ , ■ • PR0GRAf4S .NAMfilD/CONTENT TYPES*" ' ' ,i 



PRpGRAMS: , " ■ 

1, AmatetiE Hour ' ^ 10.0% 

Mormon.Cpnf erence \ '4,6% 
;V Pootbali^Pre-^emption 

^ ; tatters 4*6% 
3, ' 'FoDtball.-Pre^einptlon 

^ V ' 4 Calls * ' \ : 3.JD^ 

^ " Love of Life , ^ , %,0%. 

' Merv- Griffin . 3.a% 

4* Eyes of* Texas '2.4% 

5. ^ SOA'P^- 1.8% 

6. Treehousa ^Club \ f 1^41 
7# James at 16 . .6% 



8. Edge of Night 



J. 



CONTEND TYPES: (% adjustl 


id for abbv 


1. 


Syndicated Programs 


9.1% 


2. 


Network Programs 


6.4% 


3. 


Local Programs 


6.2% 


4. 


Local News 


5.7% 


5. 


Specials 


■5.0% 


■6. 


Local Movies 


2.7% 


7. 


Religious Programs 


2.1% 


fi. 


Radio 'Specials 


2.0% 


9. 


Radio Programs 


1,7% 


10. 


Music 


l.'6% 




qther 


1.6% 


11. 


Disco 


1.3% 




Radid News 


,1.3% 


12/ 


Network^ News 


1.0% 


13. 


Soft -News 


.'.7% 



14. Feminine Hygiene .1% 



*Notei All percentages are based on unadjusted total study size, 
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certai^ significant pro Warns, such as NBC's "Hblbcaust'^ and 
"James; at l6" an&ABCis •\soMp" and the m'uch discussed, feminine 

y ' ^ '.V ^ ' ^ , ' ' \ ' . . * 

'I>ygienb TOmmarclals-, are not outstanding impeti for„m6dia 
eoajLtactors • 



. -TABLm IV provides the dist^ution of information •gathered 
Undrir the .fihal heading on the cp^g form,. "Comment Classificatl 
35.5% of all letters were ciasslfleA^ general .latters of praise 
Category 1, 7% were requests for information. Category 2, 9.8% 
were eompialnts about lack' of media coverage for specific events, 
• Category 3, 12.5% were complaints afeout" a program being •cancelled 
Category 4, 8% were complaints about time changes « Categorr 5, , 
3.4% were complaints about the' manner in which specific news ■ 
evertts were handled. Category 6, .2% consisted of reguests that 
specific commercials be removed. Category 7, 1.2% were complaints 
about broadcast music. Category 8, 11.9% consisted .of comments 
on^sex and violence. Category 9, 3.9% were requests to cancel 
specific programs," Category 10, 5.84 were complaints concerning 
pre-emptions. Category 11, and 4. 9%, fell Into 'the miscellaneous . - 
classification. Category 12. TABLE IV also provides a breakdown 
by television station and what percent of each classification Is 
accounted for- by television and what percentage by radio. 

Aside from general letters of approval, prog-ram cancellations, 
sex and violence, complaints about lack of media coverage and 
requests -for information, in that order, are most likely to b6 



■ ■ ^ 'v ' COMMENT ClAIS^W.mTIONS . " ■ • " 

\.'\V ' 2 • 3" '4 ^' I : 6 7 ..'8 ■ 9 10 11 " 12 

N *ii73; '.asr, " 323 .'i^iw 122 ; ^12 s- 37^ ' '394 .^lao ^m ' 162 



2 «A *S 



»«flOT 35.5\ ; 7 9.8 'IW^^ 8».: .,14 .2 1.2 11.9' 3,9 ,55 4.?' 

% ^1V 67J iy..:.y 96.8 :f3»4 ■* 79.4. 87J 3a.4' 80.7' 6U 100 

% L ■ 32.3 33.4 9,1 ■ 3.2 U ■ 'M . 12.5 ' 67.6 * 19.J . 38.4 " 0 . / 4.4 

a2%', 23.7 44.3"..9 ■ 49.0 M5,.5' 35,7 ']2.5 '0 ■ 302. ' 13.8 , 6:8' 4^4 

%of 2 '34.4 ■ •28.4 .3 25 ' 2.3 4.9 1' i o ', '" 14i: .2,2 1.6 .9' 



I 



. ChS 10;2 h 4.0 ■ 2.6 '32 : ' 0 ■ 0 8.6., 1,5 O' 1,1 

/ %efa ■ 3.7 a.r 6,8. ts;- . 0 ' o'" 0: m 1.2 ' 0 '1,2 



% 16,2 U '1.2,.;; 38.4 7.3 ; 8.9 0 , ,0 6;4 5.3 - 903 .5 

.'-%efii 2a . /:.5 ' 'a; . 1.2' ■ 1,3 - 0 ■ . o - 3.6 .9 . 23.9 a 



i3%- 8.4 6.4 .9 : 2.r 6.5 . 20.5 ' 25 : 0 ' m "5.1' 0 , 3.3 

■ I ' » ^ . ■ ? 

. %efi3 37.6 5.7 ' 1,1 • 3,4 3.0 .'■■9.3 ..7 0 . 33,4: 2,6^ ;"''0 ^ 2.2 



^m0^: . 0' • 1S.4: % ' 'y ' ' P,,' :,■ 6.5 6.5 ^ v 1,9^ 



Chi6% 2.4 ■ 1.7 .3^ 5.7 4.1.8' 3.5 .25 -0 " 5*3 .\1.5 ,1 
%m, t (2.3 -.5 J42' 30.i: 2.3" u' 0 ' t\ J- " M7 



Ch39% '4,6 3.4 •10, 3.3 .''9.8 ' 3,5 0 ' ■ 0 2.5 7.6 ■ 2,0 ' ^1 .6 
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.nature of a media contactors comments.^ /= 

TABLE V provides a diBtribution 'of "Cominent Classification" 

^ ■ ^ ■ ■ / ■ . ' ^ ^ ^ r 

data, controlled for by certain , tyges ^ Of program content i 

spft news, local news, local pi^^rains ^ network news, network 

. . : . '^ ^ • ' - ■ 

programs > radio news and radio musid. In certain instances 

where the 'n' for the content typ4 w^as small,' actual distribution 

instead of percentage is listed'; ^ Ih each ' catagory oS program 

content thi plurality^ if not the majority of cdmmehts were ■ ' 

^ of ^approval p However uhfler.the heading of "network , prdgrami 

^ the approval percentage 'and tha percentage 'requesting cancellatiori 

are closer 30% for 'the fojrmer and 24% for 'the latter. Its worth 

noting here that the iaader i^ receiving comments classified 

under the heading of "sex and violence" was the NBC affiliate. 

. ' _ ■ ^ - ^ ■ . s " ' : ' 

TABLE , VI provides.,^ breakdown of the classification of the 
letters as "positive" (+) , or "negative" {-) . All the figures 
are adjusted a^ noted^ f or the events discussed At the opening of 
the results section- For television stations, with the exception, 
of^ Channel 8; PBS, the overall division while positive, was 
generallf close, while, radio stations tended to .receive mail whiph 
was heavily posltivep^ . . 

TABLE VII p^vides the correlational data. Overall,, the 
borrelation\cpe£ficients were weak and provided little useable 

r 

infonnatidn. A significant, but weak relationship was found betwee 
to whom a letter was addressed and *f rom whom the reply came* 



' . ■ TABLE V ' • 

COMMENT CLASS CONTROLLED BY CONTENT*.' 
SofM'Newpi (n^23, freq J^*^ ■ / Radia Music i (n^92^** 



upraise ^ \ 11 

information? « ' 1 

lack of .coverage ' 1 
request caneellatlon " 2 
bad coverage'^, . ^ 1 
sex/violenc^ ' ^ 7 



prai^/ 40 

inf orliation? 1 

poor music 17 

seK/violenoe 1 

requleS't removal * 33 



Local Newai+ ' ^ * 

praise ^ 48.4% 

information?^ " ' B,0% 

lack of^ abvarage ^ 2 « 71 
.request cancellation .1.6% 

.bad coverage , 23.4% 

sex/violence , . 16.0% 



Radip News i (n-4 4 ) * f 

praise 21 
inf OCTnation? 1 
lack of coverage * 1 
btfd coverage 13 
sex/violence 7 
request cancellation i 



lioeal programs % ^ ^ 

praise 4-7,1% 

information ^ * - 7,3% 

op'rry program 4,91 

cancellation complaint .7,3% 

time change complaint 6.81 

request ckncallation 2,9% 

sex/violerice / 23,81 



Network Programs : 
praise 

information? ^ 
cancellation complaint 
time change complaint 
sex/violence ' 
request cancellation 
pre-emption complaint ++ 



Natwo^*! News I / (n^34)* 




prai'^j^ / 21 ■ 

infoni^eion / ,4 . 

lack of coverage , . 1 
bafl ;-coverag4 2 
s^K^violenda 6 

' T ' 

* Percentages ara based pn total for 
** Actual /frequency 

+ 73% of total addressed to Channel 2 
++ Does not include NFL 



program cohtent category 



I,,- 



' ToM + 1-912/1611. a 
Total - -1317/ 927 ' 

^ Positive lll8/-r 
,;^V Negative" '1191/753 m 



Radio 
.Radio - 

9/ ' ' ' •. 

Stations 

Ch 2 V NBC . 

Ch 'S ' 'PBS 

Ch 11 CBS * 
' Ch'. 13" ' ABC 
■ Ch •26 Metro 

Ch 39 IND ■ 



78,4/483 
196/164 V 



402 
160 
249 



92 
86 



40 ■ 

472/308@ 
124 

79 , 

67 



Radio 
TYPE 

m ' - 



w ■ 

6 

11 

3 



' + 
152 

540/301£ 
92 



581/63.41 

42l/36gJI 

58. 9i 
85I'/81.2I 




411/31.71 


1 




5 ^ 


i 


14.11/17, 














ITTV' / 










p 


3 




24.9 


41.1 


33.4 


14.3 




9.9 


^5.3 


• V4v3' 

;i3.'i 


22. C 




15.4 


16.2 ' 


■ 12.^ 




, 8.6 


■16.4- 


13.4 


8J 




5.7 


10.4 


' |.5 


7.6 




5.3 : 


8.8 ■ 


7,2 




IART;5 


iTM6 


AR-'7 ' 


TOT-I 


85 


31.4 


• 9.4 


5.1 . 


9.1 


ir/ii 


43.2 


12.9 


2.8 


4.9 


34 


19.0 


.5.7 


' 2.0 


3,6 



format 



Minority 

Beau. Mus. 

Top 40 _ 

News/Talk 

Disco 

Classical^ 

AOR 

Noneomm 

Christian 

Pieg, 



f 


' + 




iART9 


ITA+10 


, lAR- 11 




ig 


62 


13 


11.8 , 


3.8'" 


. 7.9 


1.4 


2 


44 


9 


9.1 


2.7 


5',4 


.9 


2h' 


13 


7 


2.6 


.8 ■ 


4.2 


.7 


5i 


77 


■ 22" 


15.9 


4.7 . 


' 13,4 


2*3 


3 . 


111 


76,'- J 


2t9 


6.8 


. 4.6 


8.1 


2 


76 


. 9 1 


15.7 


4.7 


, 5.4 


,9 

.1 


1 


* 18 


1 1 


,3.7 


1.1 


.6 


Ij 


301 


- 32 ' 










2 


67 ' 


8 . - 


13,8 


4.1 ' 


S ' 4.8 


.8 


1 


0 


' '1 






] '.6 


. .1 


1 


. 17 




3.5 


' 1,0 


9,1. 


1.6 
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■ ... TABLE yi _ . . , 

: ■• i . NOTES ' ■ ' ■ ' ' *, ' 

• totals adjusted for a|.l, sightficant, unusual ev.ents. 



17. 



b percantages based on overall adjusted negative and positve, 

c percentages on ovei^all totals/adjusted totals. 

adjustment for Mar v Griff iii. . , , 

« adjustment for NFL pre-emption and Love of- Life. . 

: ' -. . - ' ; . ■'. ... . 

f. adjustment for KRLY's Amateur Hour, 301 letters of •application?, 
.v32 letters- of complaint over failure to selected' writer . 



H 
i 

D 
1 

2 
3 
4 
S 

I 
7 

8 

9 

10 
11 
12 



am/fm- station. ' • * 

1 am station arid 1 am/fm 

2 am stations, 2 fm statipns, 1 am/Cm 



KRLY-PM . 
Station's percentagd^qf adjusted ^ television positive total, 
fetation'ii peraantage of total television letters, 
station's percentage of adjusted, television negative, 
station's percentage of total negative letters.^ 
percentage of adjusted ^ radio total- 

percentage of total adjusted ppsitiye letters* ^ 
percentage .of adjusted radio negative letters, 
percentage of total negative. '* - 
format's percentage of adjusted radio total. • . 
, format's percentage of total adjusted positive letters. 

format's percentage of adjusted radiq negative letters. 

format's percentage of total negative letters. / 
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T^ulation data indicated a cough consistency in, tfiis area 
which proved to be misleading. For instance', while the feercantage/ 
of the letters to the general managers was close to the percenta'ge - 
V '<3f.Metters from^the general managers'did riot necessarily reply 
to the same letters sent to theta. Letters indicating a reference 
to the Federal Communications Commission all received a reply 
from the ^general manager .and letters written to the gm concerning ■ 
news were usually directed^to the news- director. The strongest 
relationship was found to exist between stating that the comments 
would be directedelsewhere and indicating a non-governmental source. 
Other than that, thkre were significant, but weak tendencies 
to refer elsewhere ^mplaints about commercials, either local or 
national. « 



DISCUSS ION 

In, assessing the data, the finding which merits' first 

, , ■ .« , ■ . > » 

consideration is the overall results, on .the positive/negative , ■ 
scale. Contrary to the limited literature available and contrary 
to conventional wisdom, the majority of letters received, ihcluding 
a majority of those concerning local, non-entertainment programming 
were positive in nature,. The eKpectation was of oourse, the 
opposite. The adjusted negative total was 36.51, unadjusted 42%. 
Media contactors in this study are- generally satisfied with the 
^service being provided by the local st^fc^on. The, results also 
support either one or both of the following conclusions s 1. some 
of the. programs considered •controversial' such as "James at 16" 
and, "Soap" are either not of major concern or 2. media contactors 



realize that the network and not the local station is the 
place to make t^eir voice heard on such programs. The right 
Of an affiliate to deny clearance is not generally known* 

The station which received the largest number of complaints 
was Channel 2^ KPRC. They also received 'the largest number^ of 
comments on sex and violenceV This is surprising for two reasons^ 
1* KPRC is noted for its award winning public affairs and news 
committment and 2, the eKpectation would be that the ABC affiliate 
Channel 13, would lead in the sex and violence catagory ^s ABC 
is criticiEed as being the leader .in •jiggle' and violent ^ 
programming. In fairness- to Channel 2, it must be mentioned that 
they received the largest number of positive letters, the largest 
number of letters ove^ll and the greatest number of requests 
for information* * . 

The plurality of madi^.^cpntactors are not aware of station 
structure as most letters were addressed to no one in particular. 
Despite the emphasis which stations place on. having a "Community 
Realtions Director", o^ someone with a similar title and 
'duties, *this specific. title grouping was addressed the least . 
frequently and replied to letters even less often. 

Generally, one canriot pin down a specific program as ^having 
a notable effect on the' behavior of media contactors* Only 7 
programs, other than for reasons of pre-emption or cancellatiq^ 
received a noteworthy amount of mails "The Edge of Night", 
"Treehouse Club", (local), "James at ff", "The Eyes of TeKas", 



(local, public affairs, Channal 2), KRLY's "Amateur Hour", 
"Soap" and the "Mormon -Convention" . Channel 11, anriua-lly 
earries th^ natipnal convention of the Mormon Church and r.eoeived 
numarous lettBrs of praise an^ thanks. This was tl^e only 
indication of a letter writing campaign. .Programs which stood 
out when pre--einpted or cancelled were i "liovtf of Life" ^ %erv . 
Griffin" and "NFL Football". Cha^nnel 2 perhaps could have avoided 
some, of the public outcry which occured when "Merv Griffin" 
moved to Channel 20, had they informed the public wriat was 
occuring. Two checks with station personnel indicated that ^ they 
' did no^ do so, , ' 

f In prograimning categories, syndicated programs emerged as 
being most likely to prompt afletter, followed by local news ^ . 
network programming and local programming* Commercials in general 
and the much discussed feminine hygiene coirunercials in particular, 
, appear as being of little interest to the media contactor, at least 
on this level. The event most likely to cause negative comment 
is progi^m cancellation, followed by program pre-emption. The 
programming practice i^ost upsetting to the media contactor is the 
depiction of sex 'and violence. Contactors concerned with sex- 
and violence were likely to coiranent on radio music as ^ell. The 
next station practice most likely to cause comment was ^he failure 
to cover events on either local news or public affairs progranmiing. 
Complaints about the handling of news events actually brc^adcast 
trailed behind time changes and requests to^ cancel specific programs 
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as beifif o£ concern tO' media contactots. ^ : = 

' ' ' i - 

. .Wheit vlawiiig specif ic contact groups, it is again in evidence 
\that there is overall satijiaction. While only in the category 
of .network news was there a clear majority positve letters^ 
when the classes of praise: and requests for ^inforrnation are 

GOn4>ined,. with' ohl^' one exception, each of the prograin groupings 

' " ' 

examined show a clear majority of favorable tesponse* soft nev/s, 
• ' . , ' } . . ' , '-^-^..^ 

local news , local %progrMns / radio news and radio programs. Only . 
in the broad category of network programs did the -stations 
receive a majority of mall classed as negative* The overv^^ 
.of this data sub group indicates support for research findings 
which indicate a general satisfaction with the public service 
,ttment of local broadcasters, ^ . 



This' study provides much information which refutes the 
conventional wisdom approach to media contactors. The latter is 
based on, a body of highly selected and contradictory literaturfe. 
The research herein reported ^i^ of course , preliminary . The need 
certainly exists to replicate this study in Other markets providing 
a geographical spread and inc^ding different size coimnunities , 
A further proper follow up wcrald be a genera^ random sample 
population survey r using these results as the basis for forming 
the questionnaire* , ^ 

' Bearing the two^ aforementioned needs in^ttiind, we nevertheless 
have a basis for rethinking our attitudes rtowa.^ds ^nd use of the \_ ' 
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'-■V.:J>Wblw' access file. This, conclusion is based-on the following' 
^■ i , facts: 1.. the majority of letters were positive, 2. there 
;-."<?ere'a negligible nun^er of letters classified as 'crank', 
; 3. letters were almost all signed and a very large percentage 
.•^'^ere typed,. 4. there was eyidenoe of only one letter writing 
>£eainpaigni and that was td thank a station for their committment 



5^.to public service religious prograimningi, 5, there were many 
"^requests for information based on what a viewer had seen. 



' 6, ^thers was a considerable lack of complaints about certain ^ ' 
programs and commercial types which are thfe subject of axtensive 
public debate, (although this could be a function of ^ublio^ 
awareness of the more effective target) , 7, general satislPaction 
was In evidence for local , nbn--entertaihment p^ograinming * 
.8* Conventional wisdom was upheld in only one respect r the 
percentage of letters referring tp sex and violence, but the 
distribution included radio and was not skewed towards RBC.^ 

The indication here is that the public access file is- not 
to be ^feared ^nd is not a pandora's box, the contrary it could 
be a valuable regulatory, public relations and programning tool 
for the local station. However, like any data tasa, it can be 

selectively (mis) interpreted. Thus contents need be known 

■ . i . " =. ■ 

to the broadcaster. The preliminary indication is that the. file 

is generally supportive of station practice and consists Lfl letters 

more carefully thought out and' prepared than has bee'n generally 

thought.' This speaks well for both the, licensee and the public 

and begs further attentibn. ' 
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